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Annual Charity Competition 2019 

Key Dates: 

Opening date: Friday 5th July 2019 

Closing date: Thursday 5th September 2019 

Public voting via poll: Monday 9th September – Friday 20th September  

Winners notified: Wednesday 25th September 

 

Terms and Conditions 

1. This competition is open to UK and Ireland charities and community organisations. Entries 

will be accepted until 11:59pm on Thursday 5th September 2019. Entries received after this time 

and date will not be accepted. 

 

2. You must answer the following question: 

 

What impact would winning £400 worth of marketing displays have on your charity? 

 

• However you choose to answer this question is up to you but you must let us know via one 

of our social channels (Twitter, Facebook, LinkedIn) or via email at 

marketing@marlerhaley.co.uk.  

• You must also include the hashtag #MHCharityComp in your post. Entries that have not 

followed these steps will not be considered. 

 

3. We will use your email address to contact you if you become a finalist. We will also 

contact you via email if you win the competition or win the second or third place prizes. 

 

4. If you are including video footage or photography within any of your entries, you must 

make sure that anyone featured within them has given consent to having their image 

uploaded. If any children are included, the responsible parent or guardian must have given 

their authority for their image to be submitted. 

 

5. By entering this competition you agree that your entry can be posted on or linked to from 

the Marler Haley web page, blog and social media channels. Please note, online resources 

can be copied by other people viewing the photo and Marler Haley cannot accept any 

liabilities for any damages that may arise.  

 

6. The first place prize of £400 and second place prize of £100 is to be used on Marler Haley 

products, artworking services and delivery charges. No cash alternative is available. The prize must 

be redeemed by 31st December 2019 at which point any unspent funds will become void. 

 

7. Marler Haley will select 3 entries which follow the requirements of the competition and in 

its own judgment best answer the question “What impact would winning £400 worth of marketing 

displays have on your charity?” The judging decision is final. 
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8. The 3 finalists’ entries will be posted to the Marler Haley blog. A poll will also be included so that 

visitors to the site can vote for their favourite charity/organisation. The entry with the most votes by 

midnight Friday 20th September 2019 will receive the first place prize. 

 

9. In the event that charities/ organisations receive the same number of votes, the prize 

fund will be split equally. 

 

10. Marler Haley will notify the winner via email on Wednesday 25th September 2019. Once the 

winner 

has responded, we will announce it via our social channels and website. 

 

11. If the winner does not respond within 10 days, the runner up will receive the prize. 

 

12. The winner must claim their prize by 31st December 2019. 

 

13. No entry fee or purchase is required to take part in this competition. If the winner has 

already made a purchase, then a refund is available up to the value of £400 (for first place prize) or 

£100 (for second place prize). 

 

14. Taking part in the competition means you accept the terms of these rules and agree to 

be bound by them. If you do not comply, we may disqualify you from the contest. 

 

15. Marler Haley reserves the right to disqualify anyone who breaches these rules or breaks 

the rules of the social channels (Twitter, Facebook, LinkedIn) used for their competition 

entry. 

 

16. In taking part, entrants agree to comply with and be bound by the decisions of Marler 

Haley which shall be final and binding in all respects, including interpretation of these rules 

and choosing the winner. 

 

17. As a condition of entry, the winners must consent to have their name and that of their 

organisation, plus their winning entry, published by Marler Haley for trade, advertising, 

marketing, promotional activity and/or any other purpose in media either now or in the 

future without any compensation, consideration, permission or notification except where 

prohibited by law. 

 

18. No correspondence will be entered into regarding either this promotion or the official 

competition rules. In the event of any dispute, Marler Haley’s decision shall be final. 

 

19. Marler Haley reserves the right to amend, modify, cancel or withdraw this competition 

at any time without warning. 

 

20. These terms and conditions are in addition to the terms and conditions found on the 

Marler Haley website. 


